
https://www.youtube.com/watch?v=nvXA5_cjxAM&feature=youtu.be

https://vimeo.com/210616907

https://www.youtube.com/watch?list=PLuECoz9_QThSLhAJJzxlscxb_puO0xafP&time_continue=3&v=Luu

ErBPKwrE

http://www.themindoftheuniverse.org/
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Digital transformation and the archive



Archives need to be visible to be valuable

“[people] prefer to watch their news (46%) than to read it 

(35%) or listen to it (17%)”

“In the past 30 days, more online video content has been 

uploaded to the web than the past 30 years of TV content. “

“One-third of online activity is spent watching video.”

“Half of 18- to 34-year old YouTube subscribers would 

drop what they’re doing to watch a new video by their 

favorite creator” Sources:
http://www.journalism.org/2016/07/07/the-modern-news-consumer/pj_2016-07-

07_modern-news-consumer_1-01/
https://www.bluecorona.com/blog/video-marketing-statistics-must-see/

https://www.wordstream.com/blog/ws/2017/03/08/video-marketing-statistics

https://www.thinkwithgoogle.com/consumer-insights/online-video-trends-2017-media-plan/



Digital transformation

1. Managing born-digital content

2. Authenticity and misinformation

3. Sharing the same information space

4. Mind of the Universe



Managing born-digital content



Over one million hours

200.000 uur moving image material

Added per year: 7.500 hrs TV, 52.560 hrs radio



webvideo



websites



web archeology



game archiving



Metadata

● From production

● From media managers

● Crowdsourcing

● Artificial intelligence

http://fortune.com/ai-artificial-intelligence-deep-machine-learning/



Speech-to-text
Automatic labeling of 

visual concepts

Recommendation
Technology

Face recognitionSpeaker labeling

Conversational search
Multimedia
Data Analytics/Viz Linked Data

Topic Modelling
Emotion Labeling

Social Media Analytics

Business 
intelligence



Authenticity and misinformation



AI

https://gizmodo.com/how-archivists-could-stop-deepfakes-from-rewriting-hist-1829666009



Authenticity

● Administer provenance, the origin

and chain of custody of information

● Support researchers, journalists and

others using f.i.:

○ Track usage (video fingerprinting)

○ Specialised search interfaces

○ Multimedia forensics (InVID project)

○ Detect AI bias (IBM)

○ …



Video Fingerprinting
Analise three dimensions: color, shape, temporal

Create a unique “hash”:

A3a1c25d9b71a19d412188fa9ee0949a



Four news broadcasts

(15.00, 17.00, 17.40, 20.00) 



Fact checking



● https://www.youtube.com/watch?v=nvXA5_cjxAM&feature=youtu.be



Multimedia Forensics



Sharing the same

information space



=> engagement

brand visibility <=

Institutional
websites

Third party 
platforms

Wikipedia
Creative 
research





Hanzo Idzerda





This Saturday!! 







https://vimeo.com/210616907



Mind of the Universe



Open

● Al het materiaal is beschikbaar voor hergebruik

● Creative Commons licenties

○ Interviews (30 wetenschappers, 1-2 uur)

○ Extra B-roll materiaal (laboratoria)

○ Foto’s

● Annotaties door gebruik te maken van 

spraakherkenning

● Beschikbaar op Wikipedia



● https://www.youtube.com/watch?list=PLuECoz9_QThSLhAJJzxlscxb_puO0xafP&ti

me_continue=3&v=LuuErBPKwrE



VPRO website

YouTube

Television



http://www.themindoftheuniverse.org/



Wikipedia



Wikipedia



Online learning





www.beeldengeluid.nl/avthinktank

Joint challenges
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@johanoomen

Thank you!

Welcome CC-BY: BBC, Museon via Europeana


